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A s more and more Americans 
embrace school choice, 
individuals, corporations and 

policy makers are seeking to provide 
children with greater educational 
options. It is especially heartening that 
corporations, who are rightly concerned 
with the quality of K-12 education in 
Georgia, are increasingly participating 
in the tuition tax credit scholarship 
program. Moreover, many corporate 
donors want to actively partner with 
a student scholarship organization, or 
SSO, that takes a community-based 
approach to educational choice.

Since 2008, the Georgia GOAL 
Scholarship Program has received 447 
contributions from “C” corporations, 
totaling $17,760,661. Based on GOAL’s 
average scholarship award of $3,660, 
these corporate contributors have 
enabled 4,800 scholarships to be 
awarded to children to attend the 
private schools of their parents’ choice. 
Some of these corporations have 
contributed anonymously, leaving it 
to GOAL staff to award scholarships to 
recipients from wherever in Georgia 
the financial assistance is needed. 
However, some corporations have 
chosen to partner with GOAL to provide 
scholarships to deserving students who 
reside in the local communities where 
these corporations do business. In 

these cases, some corporations prefer 
a full-service scholarship program that 
consults with designated company 
officials throughout the scholarship 
award and administration process, and 
deepens their connections with families 
and schools in the communities in 
which they are most interested. 

As a member of the GOAL Corporate 
Advisory Board, I have witnessed 
the extra mile that GOAL staff will 
go to create customized scholarship 
fund solutions for corporations that 
desire a “hands-on” role. In some 
instances, these corporate contributors 
recommend the geographic locations in 
Georgia where they would like GOAL to 
award scholarships. If requested, GOAL 

establishes a scholarship committee 
including representatives from the 
corporation who are connected to the 
local community. #ese scholarship 
committees engage in a “blind” review 
of scholarship applications that 
emphasizes directing the scholarship 
funds to students whose families have 
the greatest financial need. Scholarship 
committee members attend scholarship 
award ceremonies conducted with as 
much, or as little, fanfare as desired 
by the recipient families, participating 
schools, and corporate officials. Each 
year, the scholarship committee 
members follow the academic progress 
of the scholarship recipients and 
monitor the ongoing financial needs of 
their families.

GOAL understands the importance 
of enabling all of its contributors to 
support families and schools located 
in their communities and to monitor 
the impact of their philanthropic 
investments. A recent survey of GOAL 
donors revealed the extent to which 
these donors appreciate being able 
to support their neighbors and local 
private schools. #e survey results, 
which are based on 2,032 donor 
responses (an extraordinarily high 29 
percent response rate), include the 
following key findings:

 R 93 percent of donors believe that they 
are helping children receive a better 
academic education.
 R 87 percent of donors believe that they 
are helping children receive a better 
character education.
 R 83 percent of donors believe that they 
are helping children access a safer 
school and classroom environment.
 R 83 percent of donors feel good about 
supporting their local private school.

 R 81 percent of donors feel good about 
financially assisting parents in the 
education of their children.

#e sentiments of corporate donors 
who responded to the survey are 
evidenced by the comment of one 
donor who explained how contributing 
to GOAL provides a “great opportunity 
for our corporation to engage with the 
communities in which we operate.”

Just as one size does not fit all in the 
classroom, when it comes to supporting 
K-12 education, different donors have 
different philosophies and approaches. 
In GOAL, Georgia is fortunate to have 
an SSO that is striving to make it easier 
for corporations to craft effective school 
choice contribution strategies. Likewise, 
recipient families are fortunate that 
there are visionary and compassionate 
business leaders who want to make an 
important and lasting difference in the 
lives of thousands of Georgia children.
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APS mission: Graduates ready for college and career
It is a new year and I am excited 

about the opportunities that are 
ahead for Atlanta Public Schools 

(APS). Our new board of education is 
beginning its second year, and I have 
six months under my belt as the new 
superintendent. Slowly but surely new 
momentum is emerging that will drive 
our new mission that with a caring 
culture of trust and collaboration, every 
student will graduate ready for college 
and career. #at is the APS mission. 
It is what we work toward every day. 
My commitment and the commitment 
of our school board members and 
employees is to bring these words to 
life every single day, of every single 
school year for every single child.

We are leaning into 2015 with a new 
board-approved five-year strategic 
plan that enables us to get laser-
focused on that mission by prioritizing 
around a set of four strategic areas: 
Academic programs, talent strategy, 
systems and resources, and culture. #e 
strategic plan serves as our roadmap 
for achieving our vision to be a high-
performing district where students love 
to learn, educators inspire, families 
engage and the community trusts the 

system. 
#ere is no secret that APS has lost 

some organizational integrity in recent 
years and has a tarnished reputation 
for its adult culture. We are going to 
have to earn that back and establish 
a clear child-centered agenda. As the 
saying goes, “Culture eats strategy 
for breakfast.” So, beginning with 
our employees, we are aggressively 
addressing the culture in APS. 

We are adopting a strengths-based 
approach which is a shift from focusing 
on what is wrong to what is strong in 
APS. #is allows individuals, schools 
and the district to move away from just 
looking at things we are not doing well. 

We have also inverted the traditional 
organizational pyramid of a top-down 

structure so that it has been turned 
upside down with the students we serve 
at the very top while those who support 
them are at the bottom, the foundation. 
At each level of the organization, we 
must redirect our support to students, 
as well as to those in front of students 
directly. #erefore, the board is at the 
bottom lifting up central office and 
the superintendent, who are lifting up 
school-based leaders, who are lifting 
up teachers and support staff in the 
schools, who are lifting up our students.

Another major change that will affect 
APS comes when we look at the bigger 
picture of education in Georgia, there is 
a broader movement taking place. #e 
state now requires every school system 
in Georgia to select one of three new 
operating models by June 30 of this 
year. After months of exploring options 
and collecting a lot of input from people 
inside and outside of APS, the Atlanta 
Board of Education has determined that 
the Charter System model is the best 
route for APS. A charter system does 
NOT mean APS schools will become a 
bunch of individual charter schools. A 
charter system simply means that the 
district will enter into a performance 

contract – also known as a “charter” 
– with the Georgia Department of 
Education. #e performance contract 
will allow us to have broad flexibility to 
make several significant changes in how 
we run the school system: 1) to employ 
innovative practices in our schools 
and to obtain more financial freedom 
through waivers, 2) to push decision-
making to the school level where 
parents and community members are 
more engaged in our schools and are 
empowered to inform decisions with 
principals, and 3) to give greater levels 
of staffing flexibility and autonomy 
in the way they allocate resources to 
principals and local school councils. 

Over the past few months, I have 
been warmly welcomed by Atlanta 
including the business community. 
My takeaway is that the community is 
willing to devote time and resources 
strengthening public education in 
Atlanta. In spite of some challenges, 
many Atlanta companies have 
maintained partnerships with our 
schools. I appreciate everyone’s 
partnership, interest, advocacy and 
investment on behalf of children and 
education.
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